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•	�Mobile will come to mean creating. One important task we accomplish with a handheld 

device is managing our email. But even that is a pain if a lengthy response is required. 

We can read some attachments, but we really cannot do anything with them because 

we have no work applications on our phones. We have to wait until we get back to our 

laptops at the very least and our offices at the very worst. Thus the genius of Steve Jobs 

becomes clear. The iPad was the device we were missing after the Air failed to catch 

on—this bigger-than-BlackBerry (or even iPhone) workstation is lighter and smaller 

than a laptop. Is iPad the ultimate answer to the question, “What is mobile anyway”?  

Dunno. But, for now, it is more important that we frame the question than we know 

the answer.

•	�Mobile means you have real responsibilities right now! Your website will soon be viewed 

from a mobile device as often as it will from a desktop. 

Ask �������
 , What is the experience of my website on a handheld device? Remember, a 

mobile site is not a mobile app! 

Your eAlerts will soon be viewed mobily as often as they will from a desktop. 

Ask �������
 , What is the experience of my eAlerts on a handheld device?

Your newsletters and marketing promotions will soon be viewed mobily as often as they 

will from a desktop.  

Ask �������
 , What is the experience of my newsletters on a handheld device? 

•	�Mobile means cool. Okay, apps are cool, but cool is only half of it. We don’t really enjoy 

watching firms create useless mobile apps, because we know how much money and 

effort went into the project. Being cool for cool’s sake has its moments, but you have 

better things to do with your time than enjoying the self-satisfied smile that comes with 

having created a mobile application. Unless, of course, you’ve developed an app that all 

of your clients eagerly adopt. There are certainly very useful apps no one has thought of, 

but, really—an app to get your newsletters?!
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